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Why choose Airline Online Media ????? 
 

 

 

Because……. 

 

 

Easy to share – The recipients can forward and share the page at the click of a button….. 

 

Easy to create – 

 

 

Easy to Track – Everything move can be tracked. See who clicked on the link and much more….. 

 

 

 











•

•

Dimensions 

Acceptable Formats Type 

Dimensions 

Acceptable Formats Type 



Dimensions 

Acceptable Formats Type 



 

Dimensions 

Acceptable Formats Type 



Dimensions 

Acceptable Formats Type 



Jet Airways

Ad Space

Page Views (Per Month) Rates (Per Month) Per Page View

Qty INR INR



Ad Space
Page Views Rates Per Page View

Qty INR INR



Ad Space
E-Tickets Rates Per Page View

Qty INR INR



Visible to passengers who book online on jetairways.com only.  

2 Lacs approx per month  

Yes it is already being done for certain leading brands.  

Sorry Jet Airways does not do Promotional E-Mailers for 3rd party brands unless they are apart of the Jet Privilege Program. other 
options available.  

3 million is the verified database, as recent as Dec 2013

 
For E-Ticket branding Jet Airways cannot target people booking flights to a specific destination. 



Yes. If somebody is taking a print out of its itinerary sent to them by Spicejet or has been retrieved on the website can see 
this banner. The itinerary sent out to passengers by Our Travel Agency’s will not have this banner. 

Estimate of 1 million 

No. 

Both options available. 

1 million is the verified database, as recent as Dec 2013

 
 

      Not possible. 



No. Visible only to those passengers who book on www.goindigo.in  

5 Lacs 

No 

Both options available 

Minimum database size is 5 Lacs

 

We can look at a Metro / Non-Metro Filter possible



Because…… 



38% 

62% 

Travel Mode 

65% 

35% 

Gender Ratio Traffic 

Age 

Income 



Domestic Destinations 

International Destinations 

http://www.jetairways.com/EN/IN/PopUps/Rout

eMapFlash.aspx 

http://www.jetairways.com/EN/IN/PopUps/RouteMapFlash.aspx
http://www.jetairways.com/EN/IN/PopUps/RouteMapFlash.aspx
http://www.jetairways.com/EN/IN/PopUps/RouteMapFlash.aspx




11% 

45% 
28% 

16% 

Age 

12% 

28% 

39% 

18% 

3% 

Annual Income 

66% 

34% 

Gender Ratio 





Because…… 

20 18.5   1.50



Travel Mode 

Leisure travel

Corporate/Business Travel

Gender  

Traffic 

Income 

Age 





http://www.nokair.com/nokconnext/aspx/Index.aspx
https://www.cebupacificair.com/
http://www.srilankan.com/en_uk/in
https://book.goindigo.in/
http://www.jetairways.com/EN/IN/Home.aspx
http://www.spicejet.com/
http://www.gulfair.com/English/Pages/default.aspx
http://www.airarabia.com/en
http://flights.thomson.co.uk/en/index.html
https://www.jetairfly.com/
http://wizzair.com/en-GB/Search
http://cyprusair.com/default.aspx?tabid=843&langid=2
http://www.airbaltic.com/en/index
http://www.aerlingus.com/en-US/home/index.jsp
http://www.blueairweb.com/first-page/
http://www.livingstonair.it/en
http://volaris.com/
http://www.sunwing.ca/
http://www.allegiantair.com/
http://www.spirit.com/Default.aspx
http://www.airtransat.ca/en/Home.aspx
http://www.liat.com/
http://bahamasair.com/

