
INFLIGHT MAGAZINES



Did this question just pop up in you head??

Why choose Airline Media ?????

Because…….

Reach high net worth captive customers for distraction free viewing of your ads for 1 – 5 hrs…

Studies show that over 80% people who saw Inflight Advertisements during their flight were able to recall the 

brand/message. Over 35% increase in intent to purchase….

Best way to reach out to both the Business Traveller as well as the Leisure Traveller....

Choice of numerous media options…..



How would you like your brand to Engage / Talk 

to your audience 

at 32,000 ft.

??

Captive Audience, No Distractions, High Recall, Long Dwell Time!!!!!



In-Flight Advertising Proposal for Air India





Why Advertise on Air India??

Air India is the flag carrier airline of India. It is one of the largest airline in India in domestic market share.

Operates a fleet of 108 Aircrafts flying to 35 International Destinations across the USA, Europe, Canada, Far-East and 

South-East Asia and the Gulf. The airline’s domestic network covers 63 destinations. 

Air India, today, flies one of the youngest, state-of-the-art, fleet of aircraft comprising a mix of the wide-body Boeing B777s, 

B747s, Airbus A330s, latest acquisition- the B787 Dreamliner and the narrow body Airbus A321s, A320s, A319s & Boeing 

B737s apart from CRJs and ATR aircraft.

Air India has two major domestic hubs at Indira Gandhi International Airport and Chatrapati Shivaji International Airport.

Air India has been awarded the Best Performing Airline Award by Travel Port Singapore in October 2012. Air India was also 

voted the most trusted brand in the country's Aviation sector in the Economic Times Brand Equity survey 2012 for the 

seventh time. 

In yet another honour, Air India was presented the Reader's Digest Trusted Brand Gold Award for the eighth consecutive 

year in 2013. 

Air India was the first airline in India to clear the IATA Operational Safety Audit (IOSA) in 2003



In-Flight Advertising Proposal for IndiGo





Because……

Why Advertise on IndiGo???

India’s largest airline with a market share of almost 40% is also the preferred airline among corporate travellers for on-time

performance

It has a fleet of 108 brand new A-320s with all economy seating for 180 passengers and an average Load factor of 85%.

IndiGo ferries over 3.5 million passengers every month. 3.4 million domestic & 0.10 million International passengers.

With over 833 daily flights, IndiGo covers 43 domestic & 5 international destinations.

Airline Passenger Growth in India is expected at over 22% in 2015. IndiGo is expected to grow more than that.



In-Flight Advertising Proposal for Jet Airways





Why Advertise on Jet Airways??.

Because……

It is the preferred full service airline for high net-worth individuals. With an average fleet of 4.99 years, Jet Airways has one of the 
youngest airline fleet in the world.

Currently operates a fleet of 116 aircrafts flying to 56 destinations within India and over 22 destinations worldwide.

Ferries  over 2.0 million passengers every month. 1.30 mn domestic, 0.40 mn to South east Asia/Middle East & over 0.20mn 
long haul (Europe/America) International passengers.

Has an international hub at Brussels Airport, Belgium connecting it to most important economic regions globally hence making it 
the preferred airline of over 23 million.

Several leading India Companies have corporate accounts with Jet Airways. 



In-Flight Advertising Proposal for GoAir





Because……

Why Advertise on GoAir???

Go Airlines (India) Ltd. is the aviation foray of the Wadia Group. It operates its services under the brand GoAir.

In November 2005, GoAir launched its operations as a low-fare carrier with the objective of commoditizing air travel and offering airline seats at a

marginal premium to train fares across India.

The airline currently operates over 148 daily flights across 22 destinations across India.

It has a fleet of 21 brand new A320s with all economy seating for 180 passengers and an average load factor of 80%.

GoAir ferries over 9.0 million passengers per annum.

Airline Passenger Growth in India is expected at over 22% in 2016. GoAir is expected to grow more than that.



IN-FLIGHT ADVERTISING PROPOSAL FOR SPICEJET





Why Advertise on SpiceJet ??

It is India’s “best low cost airline”, delivering the lowest airfares.

Has a fleet of 36 Aircrafts : 

20 – B737-800 with 189 seats per Aircraft

15 – Q400 Bombardiers with 78 seats per Aircraft

Ferries over 1.8 million passengers (captive audience) annually, load factor of over 80% with an on-time performance among 

the best in India.

Captive – No cell phones, limited reading material, limited usage of electronic items, no in-flight entertainment system.

Average flight duration is 1 hr 49 min. Average time spent on board by a guest is 2 hrs.

Direct, smart, Aware, Net Savvy customers of which : 

60% customers used internet for booking

27% are first time fliers

51% opted for exciting fares

80% of the passengers are from 6 metros

60% are corporate.      



IN-FLIGHT ADVERTISING PROPOSAL FOR VISTARA





Why Advertise on Vistara???

Because……

It is the newest full service airline for high net-worth individuals. With an average fleet of less than 1 year, Vistara has one of the 
youngest airline fleet in the world.

Currently operates a fleet of 9 aircrafts flying to 12 destinations within India with 1228 monthly flights.

Ferries over 2.0 lac passengers every month. 


















