
Mall, Airport,Aircraft-Kolkata

ACTIVATION



Mall Activity and Airport activity for 7 days in each mall/Location within the span of 
one month

Kiosk design for International Brand promotion with International flavor

1 A graded EMCEE in each place to Interact with audience

2 Promoters for free sampling and product selling.

3.Interaction with the crowd specify with the products and other games



Mall  Activity



4KOLKATA City Centre Salt Lake Mall



KOLKATA City Centre Salt Lake Mall

City Centre Salt Lake is the mall that worked itself into people’s hearts. When a vacant wasteland got
transformed into an Indian lifestyle landmark, it was an icon of change for a City that became happening
all at once.

Identified by its inclusiveness, its uniqueness and its diversity, City Centre Salt Lake from the very
beginning has been a place that extends a warm welcome to everybody.

It captures the true spirit of Kolkata and its passion for ‘adda’. From the central ‘Kund’ to numerous other
hangout options that allow you to find your own space amidst the crowd – you know that this is where you
would always want to be.

A comprehensive retail mix. The integration of market and community. The signature architecture of the
legendary Charles Correa. Not just another mall.



6



7

MEDIA REPORT ON PAST CAMPAIGNS
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MEDIA REPORT ON PAST CAMPAIGNS
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MEDIA REPORT ON PAST CAMPAIGNS



Events & Promotions options

Location 1 – Inox Stage

Location 2 - Ground Floor AC Mall

Location 3 – Covered Kiosk Kund Area

Location 4 - Performance Stage Kund Area

Location 5 – Opposite Kookie Jar (Optional)  



Location 1- Inox Stage



Available Space – 17’ x 17’

Available Electricity Load – 15 KW

Sound Option available with basic PA system, maximum limit is 65 Decibel, PPL/IPRS permissions
mandatory incase of any music except office jingles to be played and performances respectively

Rs.100,000/- per day / package rate for  7 days is Rs.650,000/-

Location 1- Inox Stage



Location 2- Ground Floor AC Mall



Available Space – 8’ x 8’

Available Electricity Load – 3KW

Sound Option available with basic PA system, maximum limit is 40 Decibel, PPL permissions mandatory  
incase of any music except office jingles to be played.

Rs.60,000/- per day / package rate for 7 days is Rs.375,000/-

Location 2- Ground Floor AC Mall



Location 3- Covered KIOSK KUND Area



Available Space – 17’ x 9’

Available Electricity Load – 10KW

Sound Option available with basic PA system, maximum limit is 65 Decibel, PPL permissions mandatory 
incase of any music except office jingles to be played.

Rs. 80,000/- per day / the package rate is Rs.520,000/- .

Location 3- Covered KIOSK KUND Area



Location 4- Performance Stage Kund Area



Available Space – 20’ x 20’

Available Electricity Load – 35 KW

Sound Option available with basic PA system, maximum limit is 65 Decibel, PPL/IPRS permissions 
mandatory  incase of any music except office jingles to be played and performances respectively

Rs.120,000/- per day  / the package rate is Rs. 800,000/- for 7 days

Location 4- Performance Stage Kund Area



Location 5- Opposite Kookie Jar



Available Space – 15’ x 10’

Available Electricity Load – 4 KW

Sound Option available with basic PA system, maximum limit is 65 Decibel, PPL/IPRS permissions 
mandatory incase of any music except office jingles to be played and performances respectively

Rs. 85,000/- per day / package rate is Rs. 550,000/- for 7 days

Location 5- Opposite Kookie Jar



21KOLKATA City Centre New Town Mall



22

Kolkata’s youngest and most preferred lifestyle address

City Centre, New Town is positioned not merely as a shopping location but as a complete and multi-facility
family destination.

So, it is not just a preferred choice for select individuals but a place where every member of the family would
like to go whenever there is time.

Here seamless movement is ensured through the presence of large congregation spaces and every visit is a
pleasurable experience.

Designed by renowned architect Kapil Bhalla, City Centre New Town is one of the biggest retail
developments in Eastern India with a variety of formats to suit diverse pockets and preferences.

Shops are positioned in consumer friendly clusters and there is an incredible range of shopping, leisure,
dining and entertainment options.
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Available Space – Maximum 120 sq.ft

Available Electricity Load – Flexible

Sound Option available with basic PA system, maximum limit is 65 Decibel, PPL/IPRS permissions 
mandatory incase of any music except office jingles to be played and performances respectively

Rs.70,000/- per day / package rate is Rs.460,000/- for 7 days

Location Open Centrun
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PAST CAMPAIGNS



Available Space – Maximum 120 sqft

Available Electricity Load – Flexible

Sound Option available with basic PA system, maximum limit is 65 Decibel, PPL/IPRS permissions 
mandatory incase of any music except office jingles to be played and performances respectively

Rs.60,000/- per day / package rate is Rs.400,000/- for 7 days

Location Ground Floor Covered facing the Main Entrance
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Forum Mall also known as Forum Courtyard is a shopping mall in the Bhowanipore area of Kolkata, India. 

It was initially conceived as an office tower; 80% of the foundation was complete before it was converted into a 
mall.[1] Currently it covers 200,000 square feet of area and has 125,000 square feet of retail area, and was 
opened to the public with the launch of Shoppers' Stop.[2]

Its opening was credited with turning its neighbourhood from a quiet residential area into an upmarket 
shopping destination.[3] It has been noted for its excellent layout and signage.[4] The mall is constructed and 
owned by Rahul Saraf, Chairman of SAPL. 

The Mall also has a branch in Bhubaneswar named Forum Mart, and has a new addition in Howrah, Belur as 
Forum Rangoli Mall.

The tenants are diverse ranging from retail outlets to entertainment multiplex theatres to dining.[4] The mall 
offers paging services and a dedicated telephone exchange.[2]

As of July 2003, the mall had parking space for 175 cars and planned to increase it to 700 cars in 18 months

https://en.wikipedia.org/wiki/Bhowanipore
https://en.wikipedia.org/wiki/Kolkata
https://en.wikipedia.org/wiki/Forum_(Kolkata)#cite_note-1
https://en.wikipedia.org/wiki/Shoppers'_Stop
https://en.wikipedia.org/wiki/Forum_(Kolkata)#cite_note-agent-2
https://en.wikipedia.org/wiki/Forum_(Kolkata)#cite_note-3
https://en.wikipedia.org/wiki/Forum_(Kolkata)#cite_note-Rediff-4
https://en.wikipedia.org/wiki/Retail_outlets
https://en.wikipedia.org/wiki/Multiplex_(movie_theater)
https://en.wikipedia.org/wiki/Dining
https://en.wikipedia.org/wiki/Forum_(Kolkata)#cite_note-Rediff-4
https://en.wikipedia.org/wiki/Pager
https://en.wikipedia.org/wiki/Forum_(Kolkata)#cite_note-agent-2
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PAST CAMPAIGNS



Available Space – Maximum 120 sqft

Available Electricity Load – Flexible

Sound Option available with basic PA system, maximum limit is 65 Decibel, PPL/IPRS permissions 
mandatory incase of any music except office jingles to be played and performances respectively

Rs.80,000/- per day / package rate is Rs.530,000/- for 7 days

Location Ground Floor Covered facing the Main Entrance
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First Mega Mall of HOWRAH

7 Anchor stores and 200 Vanilla Brands

Largest Food Court in eastern India

1.5 KM stretch of Retail stores

First Open Air Gaming space in Mall Compound

Largest retail Floor in Eastern India

First Green Mall in Eastern India

Fully WIFI enabled Mall
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40Location Ground Floor Covered facing the Main Entrance



41Location Ground Floor Covered facing the Main Entrance



Available Space – Maximum 120 sq. ft

Available Electricity Load – Flexible

Sound Option available with basic PA system, maximum limit is 65 Decibel, PPL/IPRS permissions 
mandatory incase of any music except office jingles to be played and performances respectively

Rs.30,000/- per day / package rate is Rs.200,000/- for 7 days

Location Ground Floor Covered facing the Main Entrance
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The Acropolis, imposing architectural wonder in Athens, is an universal symbol of the classical spirit and 
civilization and therefore considered as the greatest architectural and artistic complex bequeathed by 
Greek Antiquity to the world. 
Hence the name is apt for this property, which is the largest commercial building and also the landmark to 
define good life in this part of the city.

Acropolis is situated at a very strategic location at Rashbehari Connector, close to E.M. Bypass & 
Ballygunge. E. M. Bypass is the new Chowringhee of Kolkata and this crossing is a kind of New Esplanade, 
with lots of new housing complexes, office buildings, hotels, modern schools, hospitals etc.

Acropolis is a mixed use development with:
3 Floors basement parking: About 500 Cars
4 Floors Mall: 2.7 Lac sft GLA with Shoppers Stop, Cinepolis, Spencer’s, Vero Moda, Jack & Jones, Only, 
Marks & Spencer, United Colors of Benetton,Global Desi, AND, Marks & Spencer Lingerie, Chili’s, Asia 
Kitchen, Hoppipola, Barcelos and many more

15 Floors offices: Indian Oil Petronas, United Spirits Ltd, Jubilant Retail, Dalmiya Cements, Pidilite, Uber etc

20th Floor: Sky Club with lounge bar, sky deck, banquets, gym, pool and meeting rooms



45Location Ground Floor Covered facing the Main Entrance
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Available Space – Maximum 120 sq. ft

Available Electricity Load – Flexible

Sound Option available with basic PA system, maximum limit is 65 Decibel, PPL/IPRS permissions 
mandatory incase of any music except office jingles to be played and performances respectively

Package rate is Rs.400,000/- for 7 days

Location Ground Floor Covered facing the Main Entrance
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South City Mall is the largest shopping mall in Kolkata, India and in the whole of West Bengal. Located 
on Prince Anwar Shah Road near the upper-middle class suburbs of Jodhpur Park, Lake Gardens, Dhakuria and 
Golf Green, it has been open since 16 January 2008.[1] It has a Gross Lease-able Area of 650,000 sq ft
(60,000 m2) and parking for 2,500 vehicles.[2]

The mall was designed by retail specialist ICS Bentel Associates. Anchored by major stores 
like Pantaloons, Spencer's Retail and Shoppers Stop, there are also 134 other stores, a food court on the top 
floor and a INOX multiplex

The adjoining South City Township, with four 35-storey and one 15-storey residential highrises, was built by the 
same developer - South City Projects.[3][4]

https://en.wikipedia.org/wiki/Shopping_mall
https://en.wikipedia.org/wiki/Kolkata
https://en.wikipedia.org/wiki/India
https://en.wikipedia.org/wiki/West_Bengal
https://en.wikipedia.org/wiki/Prince_Anwar_Shah_Road
https://en.wikipedia.org/wiki/Jodhpur_Park
https://en.wikipedia.org/wiki/Dhakuria
https://en.wikipedia.org/wiki/South_City_Mall#cite_note-1
https://en.wikipedia.org/wiki/South_City_Mall#cite_note-kolkatamalls1-2
https://en.wikipedia.org/wiki/Pantaloon_Retail_India
https://en.wikipedia.org/wiki/Spencer's_Retail
https://en.wikipedia.org/wiki/Shoppers_Stop
https://en.wikipedia.org/wiki/Food_court
https://en.wikipedia.org/wiki/INOX_Leisure_Limited
https://en.wikipedia.org/wiki/South_City
https://en.wikipedia.org/wiki/South_City_Mall#cite_note-3
https://en.wikipedia.org/wiki/South_City_Mall#cite_note-4
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•South City Mall houses a six screen INOX multiplex with over 1426 seats and plush sofa recliners both in the 
theatre hall and outside, at the lounge cum food court inside the multiplex's premises. It is often considered 
the most high-end, digitally and technically advanced, and overall the best multiplex in the city in terms of 
quality, quantity, ambience, luxury etc. However, after the opening of Quest Mall, the only luxury mall in 
eastern India, it is now debatable as many now believe that Quest has the best multiplex, with an in-house cafe, 
impeccable ambience, recliner seats and gourmet delicacies from around the world on offer.

•It houses a food court called Food Talk, which contains kiosks of food from around the world. It also features 
some fine restaurants like Mainland China. Confectionery is available at Kookie Jar, The Cream and Fudge 
Factory, Swirl's, Candy Treat, The Cookie Man, Coffee World, Spencer's Bakery, Cafe Coffee Day

•It boasts stores of LLadro, Jack & Jones, Swarovski, Guess, Tie Rack, Marks & Spencer, Lacoste, Satya 
Paul, The Body Shop, Infinity, The Prime, Wills Lifestyle, Hush Puppies, Adidas, 
Catwalk, Hidesign, Nike, Puma, Reebok, Pepe Jeans, Roncato, United Colors of Benetton, Samsonite, Allen 
Solly, Giovanni, Louis Philippe, Dulce Celia, Ritu Kumar, Arrow, Bose, etc. to name a few. 
•Apart from these, it contains two Tommy Hilfiger stores, one that sells adult apparel and the second one 
which caters to children. It also houses the only store of Guess apparel in the city. 

https://en.wikipedia.org/wiki/INOX_Leisure_Limited
https://en.wikipedia.org/wiki/Multiplex_(movie_theater)
https://en.wikipedia.org/wiki/Recliner
https://en.wikipedia.org/wiki/Quest_Mall
https://en.wikipedia.org/wiki/Food_court
https://en.wikipedia.org/wiki/Kiosk
https://en.wikipedia.org/wiki/Confectionery
https://en.wikipedia.org/wiki/Caf%C3%A9_Coffee_Day
https://en.wikipedia.org/wiki/Lladr%C3%B3
https://en.wikipedia.org/wiki/Bestseller_(company)
https://en.wikipedia.org/wiki/Swarovski
https://en.wikipedia.org/wiki/Guess_(clothing)
https://en.wikipedia.org/wiki/Marks_&_Spencer
https://en.wikipedia.org/wiki/Lacoste
https://en.wikipedia.org/wiki/The_Body_Shop
https://en.wikipedia.org/wiki/India_Fashion_Week
https://en.wikipedia.org/wiki/Hush_Puppies
https://en.wikipedia.org/wiki/Adidas
https://en.wikipedia.org/wiki/Hidesign
https://en.wikipedia.org/wiki/Nike,_Inc.
https://en.wikipedia.org/wiki/Puma_SE
https://en.wikipedia.org/wiki/Reebok
https://en.wikipedia.org/wiki/Pepe_Jeans
https://en.wikipedia.org/wiki/Benetton_Group
https://en.wikipedia.org/wiki/Samsonite
https://en.wikipedia.org/wiki/Bose_Corporation
https://en.wikipedia.org/wiki/Tommy_Hilfiger_(company)
https://en.wikipedia.org/wiki/Guess_(clothing)
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60Upper Basement facing the FMCD/Retail STORES
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Available Space – Maximum 120 sq. ft

Available Electricity Load – Flexible

Sound Option available with basic PA system, maximum limit is 65 Decibel, PPL/IPRS permissions 
mandatory incase of any music except office jingles to be played and performances respectively

Customised Package rate is not available (Mall Under renovation) Tentatively from July 2017

Location Ground/Basement Floor Covered



65Kolkata Quest Mall



66



67

As the name suggests, Quest is the culmination of the pursuit for luxury retail and fine dining in Kolkata, the 
cultural capital of India.

Located at the heart of this eclectic city, the mall is conveniently at the cusp of premium residential areas like 
Ballygunge and Park Street, with effortless access from Alipore-New Alipore – via a swift flyover.
This landmark destination – in just a little over two years, has turned out to be a radical revolution in fashion 
and lifestyle, providing a clutch of the spiffiest experiences for the classes, as well as setting a unique 
aspirational benchmark for the masses.

Its unique façade is a mesmerizing interplay of solar-powered lighting against a modern and energetic 
asymmetrical structure – inspired by India’s varied culture and natural beauty.

In sum, your search for fine luxury retail and dining ends here. Come, visit this high-end luxury destination, for 
some of the best retail and fine dining choices. 

It is, undoubtedly Kolkata’s best, competing with the world’s finest.



68Location Ground Floor Covered facing the Main Entrance
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Available Space – Maximum 120 sq. ft

Available Electricity Load – Flexible

Sound Option available with basic PA system, maximum limit is 65 Decibel, PPL/IPRS permissions 
mandatory incase of any music except office jingles to be played and performances respectively

Customised Package rate is available (Subject to Availability and Pipeline Booking)

Location Ground/Basement Floor Covered
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Camac Street (renamed Abanindranath Thakur Sarani) is a street running in the central business district 
of Kolkata, India, from Park Street to AJC Bose Road. The road was named after William Camac, a senior 
merchant in the days of Lord Cornwallis and Lord Wellesley. In the mid-1970s, the Park Street 'razzmatazz' 
spilled onto Camac Street which is, today, considered to be a high street of Kolkata with many commercial 
establishments & high end shopping destinations, with lots of shopping malls, boutiques, restaurants and stand 
alone retail outlets.[1] It intersects with Middleton Street and Shakespeare Sarani, two other important roads in 
the CBD. Several smaller roads like Middleton Row, Short Street, Victoria Terrace & Albert Road merge into 
Camac Street from the east or west.

22 Camac Street Mall houses WestSide,Pantallons,Malabar and Restuaurants.

It is a major hub of Corporates like Ultratech,Titan,Oracle,Mangalam Business Center and others.

Vardan Market is close by

https://en.wikipedia.org/wiki/Kolkata
https://en.wikipedia.org/wiki/India
https://en.wikipedia.org/wiki/Park_Street,_Kolkata
https://en.wikipedia.org/wiki/AJC_Bose_Road
https://en.wikipedia.org/w/index.php?title=William_Camac&action=edit&redlink=1
https://en.wikipedia.org/wiki/Charles_Cornwallis,_1st_Marquess_Cornwallis
https://en.wikipedia.org/wiki/Richard_Wellesley,_1st_Marquess_Wellesley
https://en.wikipedia.org/wiki/High_Street
https://en.wikipedia.org/wiki/Camac_Street#cite_note-1
https://en.wikipedia.org/w/index.php?title=Middleton_Street&action=edit&redlink=1
https://en.wikipedia.org/wiki/Shakespeare_Sarani
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Available Space – Between Block C and D (Westside and Pantaloons)

Available Electricity Load – Flexible

Sound Option available with basic PA system, maximum limit is 65 Decibel, PPL/IPRS permissions 
mandatory incase of any music except office jingles to be played and performances respectively

CUSTOMISED Package rate is available (Subject to Availability and Pipeline Booking)

Location Ground/Basement Floor Covered



Airport  Activity
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Netaji Subhas Chandra Bose International Airport (IATA: CCU, ICAO: VECC) is an international 
airport located in Kolkata, West Bengal, India, serving the Kolkata metropolitan area. It is located 
approximately 17 km (11 mi) from the city center. The airport was earlier known as Dum Dum Airport before 
being renamed after Netaji Subhas Chandra Bose, a prominent leader of the Indian independence movement.
Spread over an area of 2,460 acres (1,000 ha), Kolkata airport is the largest hub for air traffic in the eastern part 
of the country. And one of two international airports operating in West Bengal, the other one being in Bagdogra. 

The airport handled over 14.6 million passengers in 2016 making it the fifth busiest airport in India in 
terms of passenger traffic after Delhi, Mumbai, Bangalore and Chennai. The Airport is a major centre for flights 
to Northeast India, Bangladesh, Bhutan, China and Southeast Asia. In 2014 & 2015, Kolkata Airport won the 
titles of Best Improved Airport in the Asia-Pacific region by the Airport Council International

https://en.wikipedia.org/wiki/International_Air_Transport_Association_airport_code
https://en.wikipedia.org/wiki/International_Civil_Aviation_Organization_airport_code
https://en.wikipedia.org/wiki/Kolkata
https://en.wikipedia.org/wiki/India
https://en.wikipedia.org/wiki/Kolkata_metropolitan_area
https://en.wikipedia.org/wiki/Subhas_Chandra_Bose
https://en.wikipedia.org/wiki/Indian_independence_movement
https://en.wikipedia.org/wiki/East_India
https://en.wikipedia.org/wiki/Bagdogra_Airport
https://en.wikipedia.org/wiki/List_of_busiest_airports_in_India
https://en.wikipedia.org/wiki/Indira_Gandhi_International_Airport
https://en.wikipedia.org/wiki/Chhatrapati_Shivaji_International_Airport
https://en.wikipedia.org/wiki/Kempegowda_International_Airport
https://en.wikipedia.org/wiki/Chennai_International_Airport
https://en.wikipedia.org/wiki/North-East_India
https://en.wikipedia.org/wiki/Bangladesh
https://en.wikipedia.org/wiki/Bhutan
https://en.wikipedia.org/wiki/China
https://en.wikipedia.org/wiki/Southeast_Asia
https://en.wikipedia.org/wiki/Airport_Council_International
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87Domestic Arrival Concourse Area Pre Arrival Exit
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Available Space – Maximum 80 sq. ft

Available Electricity Load – Flexible

Sound NOT permitted

Selling Special permission

Promotion and Sampling Only

Package rate is available Rs.8,00,000 per month (Subject to Availability and Pipeline Booking)

Location Domestic Departure and Arrival (AAI Approval)
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Airports available for Activation;

Chennai
Bengaluru
Hyderabad
Delhi
Mumbai
Ahmedabad 



Setup cost consolidated Rs 1,80,000/- each location depending on the design

Female Emcee Rs.1500/- per day in each location plus ST

Male & Female promoter Rs.500/- per day in each location

Permissions cost as actual for each location and airport permission is additional.

Cost of Refrigerator and Generator additional

Agency commission and govt. Tax will be extra. 

General Costing



Airport Lounge Innovations !



• Airport Lounges cater to the needs of a varied group of travelers majority of which are Wealthy Influential Business travelers.

• Not only does the lounges provide peace and quiet space to relax but also a place to be productive. With facilities like internet, 

fax, conference rooms, place to charge your gadgets, Airport Lounges offer a captive quiet and secluded place allowing the HNI 

to make the most of their time before flying. 

• Airport can be quiet chaotic at times but the lounges provide a getaway from the chaos for the HNI and hence it is the best place 

to Advertise/Promote/Exhibit your products.

• The average footfalls per lounge per month is approx. 25,000 to 30,000. We bring you a bunch of engaging mediums through 

which you can advertise here.

Why Brand Inside The Airport Lounges?



International Terminal 

MUMBAI

DELHI

BANGALORE

HYDERABAD

CHENNAI

Carnations Lounge, American Express Lounge 

American Express, Plaza Premium, Café Indiana Lounge & The Grid Bar Lounge.

Domestic Terminal 1C

Domestic Terminal T3

Domestic Terminal 1D Plaza Premium.

Intl. Terminal T3 Daredevils Sports Bar, Connexions Lounge &  Plaza Premium Intl.

Domestic Terminal Plaza Premium.

International Terminal Plaza Premium Intl.

Domestic Terminal Plaza Premium.

International Terminal Plaza Premium Intl.

Domestic Terminal 1D Travel Food Services TFS Lounge

Domestic Terminal T2 GVK, CIP

Travel Food Services TFS Lounge

International Terminal T2 GVK

International Terminal 

KOLKATA
Domestic Terminal Travel Food Services TFS Lounge

Travel Food Services TFS Lounge

Lounge Locations 



22% fall in remaining age group

19% between age 55yrs  – 65yrs 

59% between age 35yrs  – 54yrs 

About Your Audience 

92% < INR 15 lacs annually

54% < INR 25 lacs annually

29% < INR 50 lacs annually

22% Female

78% Male



Media We Offer

All media subject to final approval from the Airline

Newspaper Jackets

Product Display/ Brochure Distribution/ Product Sampling

Mobile Chargers (LED / Backlit Display)

Magazine Racks

Lounge Access Cards

Luxury Clocks



All newspapers in the lounge will be wrapped in a jacket, that can branded on all four sides. These jackets will carry a full

page advertisement of your brand. Passengers reaching out for newspapers cannot miss the advertisement displayed.Newspaper Jackets



Subject to approval

Product sampling continues to rank among the most effective tactics in the history of direct marketing, in part because of its 

ability to do what no other medium can. If you’re giving out free samples, you’re immediately increasing awareness of your 

brand.

We can arrange for your product to be sampled or information brochure to be distributed from the reception of the lounge.

Product Sampling



Your brand/product can be displayed inside the lounges. High Visibility throughout the lounge. Products can also be mounted

on a small podium with an LCD continuously playing different TVCs.

Outside promoters are not allowed. However promoters can be arranged by lounge themselves if required.

Product Branding



Advantages of Product Displays/ Brochure Distribution/ Product Sampling

• If your goal is to help consumers better understand your product, there’s nothing that works better than product sampling, Period.

• You can show them how it looks and what makes it different from the goods offered by your competitors.

• Product sampling can be a powerful first step in getting a consumer to try your product for the first time. It can also be your first 

step in creating an emotional connection between your company’s product and your target consumer.

• You get an instant feedback. Of course you might not expect feedback, but that doesn’t mean you won’t get any. If you’re giving 

out free samples in person, you might be able to receive some instant feedback. Include a hashtag or your Twitter handle on the 

packaging, and it’s likely you’ll get some online feedback.

• Sampling is the key method of making sure products make it onto the shelves of these HNI and stay there when faced with heavy

competition.



Subject to approval

Mobile Chargers are located

in the seating area where the

highest volume of executives

wait to travel.

These charging units can be

placed at strategic locations

showcasing your

advertisement on a backlit

screen. These units can also

have an LED screen in the

front with various

entertainment & advertising

options.

The shape can also be

customized to suit your

product or brand.

Mobile Chargers 

(LED/ Backlit 

Display)



Subject to approval

Luxury 

Watches

Around 2 – 3 Luxury Watches can be hung on the walls inside each lounge. These will be placed at prominent uncluttered locations to 

enhance visibility and recall. During the contract period no other watch/clock of any other brand will be displayed.

Special Offers or new launches of the brand can be communicated to the lounge passengers periodically via product display or 

placement of brochures. The contract for branding the watches can be for a minimum period of 3 years upto a maximum of 7 yrs..



Magazine Racks

A rack/support designed for displaying the Magazines. Branding on this rack can be done on the top as well as at the bottom. 
This is backlit making your Logo/Brand stand out. Also the rack is placed at a strategic location that everyone entering the 
lounge can see it. 



Lounge Access 

Cards

We can arrange to provide customised lounge access cards for your clients or internal purposes. These cards will allow access to 

various lounges across India irrespective of the Airline you are flying. These are available on request and can be customised

according to your clients.

Subject to approval



Commercials: 

Advertising Type
Qty Rate Production

Per Lounge/ Month Rs. Per Lounge / Month Rs. Per Lounge

Newspaper Jackets 6000
Between 

3,50,000/- - 4,50,000/-
90,000/-

Product Display

Brochure Distribution

Product Sampling

1 3,25,000/- as per actuals

5,000 2,25,000/- as per actuals

20,000 – 30,000

(minimum 15k)
15/- per piece as per actuals

Mobile Chargers ( LED/ BackLit Display) 1 2,75,000/- as per actuals

Luxury Watches 2 - 3 Price On Request -

Magazine Racks 1 Price On Request -

Lounge Access Cards - Price On Request -



Aircraft ACTIVATION



Inflight Sampling

The Best way to engage high fliers for a new-to-be-launched product or get them to taste / experience your product which 

has already been in the market. Results in Goodwill for the brand and an amazing recall value from its target audience. 

This is an absolute WIN WIN situation of all.

And the options to explore this Media are plenty – From Sim Cards to Brochures, Cookies to Chocolates, Toothpaste to 

perfume samples.….  

Available on Jet Airways ,Spice Jet & Indigo
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Sampling and Brochure Distribution 

Sample liquid is not preffered –Limited to 100 ml per sample

Sample Solid subject to Airline approval upto 10 gms

Sound can be clubbed with Inflight Announcement

Rates Vary upon Weight ,Size and packaging of Units- Rs.5 per sample minimum 5 lakh quantity

(Selling not in scope)

Pan India Distribution in all segments

Inflight Distribution post Beverage and Food supply 
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Sanjoy Saha Mondal
+91.9830091834
sanjoy@alignmedia.in

ALIGN MEDIA
P 223 ,BLOCK –J
NEW ALIPORE
KOLKATA-700 053


