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In-Flight Advertising Proposal for IndiGo




Why Airline Media???

Because.......

Reach high net worth captive customers for distraction free viewing of your ads for 1 — 5 hrs.

High dwell time allows for a greater depth of engagement with a captive audience, greater levels of recall,
retention and higher levels of motivation and brand empathy.

Studies show that over 80% people who saw Inflight Advertisements during their flight were able to recall
the brand/message with over 35% increase in intent to purchase.

No other traditional advertising media is able to achieve even half the unaided recall of in-flight advertising.

Best way to reach out to both the Business Traveller as well as the Leisure Traveller.
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A teaser graphic is
placed on the outside of
the tray table (upper
right corner) which is
visible to passengers
when the tray is closed
and in the upright
position.

This encourages
passengers to open the
tray table and increases
the visibility of the
media.

On average 85% of
Indigo passengers open
their tray tables during
the flight.




They are perfect to cover all the passengers of an airline. Extremely popular across the world and are available at extremely low cost

Boarding

Pass per contact. Cost effective, efficient and personalized. Approximately over 3 million Boarding Pass are printed every month.

Minimum 3 touch points where the boarding passes will be seen by a passenger: Check - In, Security Check and while boarding.
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Baggage
Tags
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Baggage Tags are perfect to cover all the passengers of an airline. Cost effective, efficient and personalized.

Baggage Tags can be customised in the shape of your product / brand.

Approximately 3.5 million Baggage Tags are printed every month. Minimum 2 touch points - Check In and Security Check.

The Tags are personally tied by the passengers on their bags and lot of passengers retain the tags on their hand baggage for a

considerable amount of time. They are removed personally by the passenger on reaching their destination.



Inflight Sampling

The Best way to engage high fliers for a new-to-be-launched product or get them to taste / experience your product which
has already been in the market. Results in Goodwill for the brand and an amazing recall value from its target audience.
This is an absolute WIN WIN situation of all.

And the options to explore this Media are plenty — From Sim Cards to Brochures, Cookies to Chocolates, Toothpaste to
perfume samples.....



Glasses — Water & Hot
Beverages

Beverage cup
branding is one of the
most direct forms of
Advertising.

Complete 360*
branding is possible
on the disposable
beverage cups.

Lead time 2-3 weeks, Production Inclusive, Taxes Extra
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IndiGo............ . Ticket Branding
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F"N?? R Advertisement appears both
1. A Test 2. B Test 1. CTest on-screen during the ticketing
§. 0 Test process as well as on the
S P printed e-ticket
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— e-ticket is retained by
ZCTORX CONFIRNED e~ A1 ASOr el passengers until they

undertake the actual travel or
the last leg of their flight.

TAKING MY SCHMITTEN,
LET'S MAKE IT A CRIME.

The e-ticket banner can be
clickable leading passengers to
your company’s website

Quantity & Rate:
1.0 million per month
INR 2 per e-ticket,
taxes extra
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Quantity & Rate:
Min 5.0 lac

E-Mailers

Get direct access to IndiGo’s
consumer database with the help of
e-mailers.

Mails with customized message
from the advertisers, offers and
schemes (with hyperlinks to
advertiser’s web pages) are
delivered to customers’ inbox,
offering direct promotional
opportunity for the brand.

You can reach out to a large
integrated target audience.

With well-guarded spam filters and a
regularly updated IndiGo database,
e-mailers can ensure a higher
success rate.

INR 3 per e-mailer, taxes extra

Specifications:
670 x 250 pixels

Lead time:
2-3 weeks



Destination Guide

The IndiGo website offers a detailed
destination guide with places to stay, see
and eat.

With a steady stream of clicks, it’s the .
perfect place for hotels, entertainment Pheo Nokoen NoenLen Het
areas and restaurants to get noticed. T
When a passenger clicks on a particular Temche of Doun (Lot Arn
destination we can list your establishment lerple of the Aedining Buddho
as a top option under your category Woee

Your listing can be clickable leading
passengers to your website

In addition we will provide a banner at the
bottom. You can also make bookings,
push special offers or your loyalty
programs

Block now, book later
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Why Advertise on IndiGo?7??

Because......

India’s largest airline with the highest market share of almost 40% is also the preferred airline among corporate travellers for on-
time performance

It has a fleet of 109 brand new A320s with all economy seating for 180 passengers and an average load factor of 85%.
IndiGo ferries over 2.7 million passengers every month. 2.55 million domestic & 0.15 million International passengers.
With over 806 daily flights, IndiGo covers 35 Domestic & 5 International destinations.

Airline Passenger Growth in India is expected at over 22% in 2016. IndiGo is expected to grow more than that.



IndiGo Passenger Demographics...

Traffic
' Age
Travel Mode m Domestic g
[ Below 20 m21-35
Leisure travel Below e

m 60 and above

Income
m SME ‘7%
PSU 14%

Corporate/Business
Travel

Gender
0%

= Male = Female

40%

60%
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35 Domestic Destinations | 5 International Destinations | 109 aircrafts | 806 Daily Flights | Over 30 million passengers annually




